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Challenges

design markets

“Oh, you are here to make
things pretty, right?”

Limited opportunities
for growth

A glass ceiling in small and
medium businesses.

Impacts of

Volatile times, u
future and eco:

ncertain
NOMmic

slowdow!
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Meta Theme

is [argely
by how you can
with the non-design world.



Communication



Communication

yourseltf.

The ability to explain your
decision making, thinking and
reasoning is vital.

Action: Practice explaining your design processes

and approach to somebody who never heard
about design before.




Communication

moments.

Your communication abilities
will take centre stage as vou
grow into more senior roles.

Action: Put yourself into spots where you will

have a chance to practice in real situations.




Attitude




Attitude

than asked.

Your brief always means the bare
minimum people will expect.
Go several steps further. Impress.

Action: Find creative ways how to overdeliver with your

work regularly. But be smart, no crazy overworking.
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Attitude
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do nothing and criticise others. ~ LT N

Action: All those ideas in your head mean nothing unless

you bring them to life. Choose one, and make it a reality.
Mindfully accept any criticism that comes your way.
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Attitude

The world is
moving fast,
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People are busy, if you stay idle, vou
will be left behind. Be proactive
and always reach out first.

Action: Try to be an initiator of engagements and conversations

with your seniors, they often have their hands full.
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Business
Savviness




Business Savviness

Describe
of vour
work.

Design is just a piece of a business puzzle.
Linking design outcomes to the larger
business objectives works wonders.

Action: Take time to understand how
your company makes money.




Business Savviness

of the business.

Core business principles are relatively
simple, it's not rocket science. Learning

them will give you a dramatic boost.

Action: Educate yourself with books, articles,

magazines about business frameworks.




Networking




Networking

The world

Explore beyond your current bubble,
city and region. Create a diverse group
of connections, not limited to fellow
designers.

Action: Work continuously on expanding your
network and don’t hesitate to reach out to people,

they are often friendlier than you might think.
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Networking

(o
people’s lives.

Produce things that will help others.
Be known for something. Stand out
from the crowd.
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Action: The internet is full of pointless content, do

research before investing your time and energy.
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Design
Fundamentals



Design Fundamentals

Designis not
a checklist.

Understand the purpose of every
technique. Think about why you are
doing each step. Break rules; don't
blindly follow.

Action: Take time to study in-depth the

importance and logic behind design methodology.




Design Fundamentals

Keep It.

Paid work is not always enjovable,
don'’t let that kill your love and p: |
passion for design. Once it's gone, [T, -
it's hard to get it back. -
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Action: Find time to do what you genuinely enjoy.

Keep the fire ablaze.
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Thank vou.

Let’s connect.

AN TAKACS

Jan Takacs

Web: jantakacs.com
E-mail; jan@jantakacs.com



http://jantakacs.com
mailto:jan@jantakacs.com

